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DETAILED ACTION 
Claim Rejections - 35 USC § 103 

1 . The following is a quotation of 35 U.S.C. 103(a) which forms the basis for 
all obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described 
as set forth in section 1 02 of this title, if the differences between the subject matter sought to 
be patented and the prior art are such that the subject matter as a whole would have been 
obvious at the time the invention was made to a person having ordinary skill in the art to which 
said subject matter pertains. Patentability shall not be negatived by the manner in which the 
invention was made. 

2. Claims 1-24 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Eder (US 5,615,109). 

CLAIMS: 

I. An inventory product demand method to enable a user to analyze and 
redistribute product assortment demand when adding a target product to an 
assortment of products based on specified user criteria, said method comprising: 

(a) determining at least one target product to add to said assortment of 
products;/abstract;col 1 , L45-55 

(b) estimating an initial demand for said target product;/col 3, L33-53 

(c) determining a percentage of target product demand, which will be realized 
via diminished demand for said products;/abstract; col 3, L33-55 

(d) determining at least one contributing focus product within said product 
assortment that will contribute to demand for said target product;/abstract (profit 
max. requisition set as target product) 
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(e) determining a product addition redistribution model by which the amount 
of demand contributed by each said contributing focus product will be analyzed; 
/abstract; col 1 , L7-1 5, L33-59 

(f) Eder teaches communicating said target product, said estimated initial 
demand for said target product, said percentage of target product demand 
realized via diminished demand, said contributing focus product, and said 
determined product addition redistribution model in any sequence or combination 
thereof to a product demand computer/abstract; col 3, L33-55; col 5, L5-17. 
However, Eder does not explicitly disclose percentage. 

Official notice is taken that this percentage feature is old and well known in 
the marketing art and / or retail art. It would have been obvious to one of 
ordinary skill in the art at the time of applicant's invention to implement this 
percentage feature for a robust marketing analysis and inventory control 
feedback. 

(g) performing a product redistribution demand analysis within said computer 
to thereby obtain a revised product set including said target product and 
redistributed demand for said focus and target products; and/ abstract; col 1 , L7- 
15, L33-59 

(h) communicating said revised product set and redistributed demand to a 
user./ col 1.L7-15, L33-59 

2. The method of claim 1 wherein said communicating to said product 
demand computer is facilitated via a first 
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communication to a database communicably attached to said computer./fig 2(90) 

3. The method of claim 1 wherein said communicating to a user is facilitated 
via a computer compatible video display device./fig 2(60),1 1 ); fig 3A(1 1 ) 

4. The method of claim 1 wherein said communicating to a user is facilitated 
via a printed report/fig 2(60) 

5. The method of claim 1 wherein said communicating to a user is facilitated 
via storage of said revised product set and redistributed demand as a data file 
capable of user access and interpretation./fig3A(all) 

6. The method as recited in claim 1 wherein said method further comprises 
facilitating multiple user access, viewing and contingent control of said method 
execution via a computer compatible communications network./fig 1 

7. The method as recited in claim 1 wherein said determining of at least one 
contributing focus product is determined by choosing from the group of product 
determination options including: 

(a) all items in the same brand, subsegment, segment and category as the 
target product;/abstract(set as category); col 2, L7-20 

(b) all items in the same subsegment, segment and category as the target 
product;/col 2, L24-54 

(c) all items in the same segment and category as the target product;/ col 5, 
L4-16 

(d) all items in the same category as the target product; and/col 5, L4-16 

(e) a user specified selection of products./ col 7, L18-22 
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8. The method as recited in claim 1 wherein said determination of a 
redistribution model is made by choosing from a group of model determination 
options including: 

(a) a model which factors the inverse proportion of each focus product's price 
to the maximum price of selected focus products;/ abstract; col 5, L4- 
16(discounts create inverse proportion); col 6, L63 to col 7, L7 

(b) a model which factors the proportion of each focus product's demand to 
the total demand of selected focus products;/abstract; col 5, L48-54; col 7, L23- 
55 

(c) a model which factors the proportion of each focus product's value to the 
total value of selected focus products;/col 1, L32-56; col 5, L4-17 

(d) a model which factors the proportion of each focus product's revenue 
contribution to the total revenue contribution of selected focus products;/abstract; 
col 1, L32-56;col 5, L4-17 

(e) a model which factors equal proportions for each focus product;/ col 5, L 
4-17(combination subsumes equal proportions) 

(f) a model which factors the similarity in price between a target product and 
focus products; and/ col 1 , L 32-56; col 5, L4-1 7 

(g) a model which factors the similarity in value between a target product and 
focus products./ col 1 , L 32-56; col 5, L4-17 

9. An inventory product demand method to enable a user to analyze and 
redistribute product assortment demand when deleting a target product from an 
assortment of products based on specified user criteria, said method comprising: 
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(a) determining at least one target product to be deleted from said assortment 
of products;/abstract; col 1, L 32-56; col 5, L4-17 

(b) determining a percentage of target product demand that will be reallocated 
to remaining products in the absence of said target product;/ col 5, L4-17 

(c) determining at least one benefiting focus product within said product 
assortment that will receive demand as a consequence of said target product's 
deletion; / abstract; col 1, L 32-56; col 5, L4-17 

(d) determining a product deletion redistribution model by which the amount 
of demand contributed to each benefiting focus product will be analyzed; / col 1, 
L 32-56; 

(e) communicating said determined target product, said percentage of target 
product demand that will be reallocated to remaining products in the absence of 
said target product, said benefiting focus product within said product assortment 
that will receive demand as a consequence of said target product's deletion and 
said determined deletion redistribution model in any sequence or combination 
thereof to a product demand computer;/ col 1, L 32-56; col 5, L4-17 

(f) performing a product deletion redistribution demand analysis within said 
computer to thereby obtain a revised product set and redistributed demand for 
said focus products; and/ col 1 , L 32-56; col 5, L4-1 7 

(g) communicating said revised product set and redistributed demand to a 
user./fig 2(all),fig 3A(all) 
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10. The method of claim 9 wherein said communicating to said product 
demand computer is facilitated via a first communication to a database 
communicably attached to said computer./refer to cl 2 

1 1 . The method of claim 9 wherein said communicating is facilitated via a 
computer compatible video display device./refer to cl 3 

12. The method of claim 9 wherein said communicating is facilitated via a 
printed report/refer to cl 4 

13. The method of claim 9 wherein said communicating is facilitated via a data 
file capable of user access and interpretation./refer to cl 5 

14. The method as recited in claim 9 wherein said method further comprises 
facilitating multiple user access, viewing and contingent control of said method 
execution via a computer compatible communications network./refer to cl 6 

15. The method as recited in claim 9 wherein said determining at least one 
benefiting focus product is made by choosing from the group of product 
determination options including: 

(a) all items in the same brand, sub segment, segment and category as the 
target product;/refer to cl 7 

(b) all items in the same sub segment, segment and category as the target 
product;/ refer to cl 7 

(c) all items in the same segment and category as the target product;/ refer to 
cl 7 

(d) all items in the same category as the target product;/ refer to cl 7 

(e) a user specified selection of products; and/ refer to cl 7 
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(f) Eder does not explicitly disclose items selected based on consumer 
switching behavior. Official notice is taken that this switching behavior feature is 
old and well known in the marketing research art. It would have been 
obvious to one of ordinary skill in the art at the time of applicant's invention to 
implement this consumer switching behavior feature for the advantage of 
meeting customer demand and thus maximizing profits. 
16. The method as recited in claim 9 wherein said determination of a product 
deletion redistribution model is made by choosing from the group of product 
deletion redistribution models including: 

(a) a model which factors the inverse proportion of each focus product's price 
to the maximum price of selected focus products; 

(b) a model which factors the proportion of each focus product's demand to 
the total demand of selected focus products; 

(c) a model which factors the proportion of each focus product's value to the 
total value of selected focus products; 

(d) a model which factors the proportion of each focus product's revenue 
contribution to the total revenue contribution of selected focus products; 

(e) a model which factors equal proportions for each focus product; 

(f) a model which factors the similarity in price between a target product and 
focus products; and 

(g) a model which factors the similarity in value between a target product and 
focus products./ ALL the above refer to claim 8 
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17. A computer readable medium encoded with a computer program to 
analyze and project a redistributed product assortment demand when adding a 
target product to an assortment of products based on specified user criteria 
comprising: 

(a) a code segment for allowing user specification of at least one target 
product to add to said assortment of products; 

(b) a code segment for allowing user specification of an initial demand for said 
target product; 

(c) a code segment for allowing user specification of percentage of target 
product demand realized via diminished demand for said products; 

(d) a code segment for allowing user specification of at least one contributing 
focus product within said product assortment that will contribute to demand for 
said target product; 

(e) a code segment for allowing user specification of a product addition 
redistribution model by which the amount of demand contributed by each said 
contributing focus product will be analyzed; 

(f) a code segment for communicating said target product, said estimated 
initial demand for said target product, said percentage of target product demand 
realized via diminished demand, said contributing focus product, and said 
determined product addition redistribution model in any sequence or combination 
thereof to a product demand computer; 



Application/Control Number: 09/735,041 Page 
Art Unit: 3624 

(g) a code segment for performing a product redistribution demand analysis 
within said computer to thereby obtain a revised product set including said target 
product and redistributed demand for said focus and target products; and 

(h) a code segment for communicating said revised product set and 
redistributed demand to a user./ALL the above refer to claim 1 

18. The computer program as recited in claim 17 wherein said program further 
comprises facilitating multiple user access, viewing and contingent control of said 
method execution via a computer compatible communications network./refer to 
claim 6 

19. The computer program as recited in claim 17 wherein said determining of 
at least one contributing focus product within said product assortment that will 
contribute to demand for said target product is determined by choosing from a 
group of product determination options including: 

(a) all items in the same brand, subsegment, segment and category as the 
target product; 

(b) all items in the same subsegment, segment and category as the target 
product; 

(c) all items in the same segment and category as the target product; 

(d) all items in the same category as the target product; and 

(e) a user specified selection of products./ALL the above refer to claim 7 

20. The computer program as recited in claim 17 wherein said determination 
of a redistribution model by which the amount of demand contributed by each 
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said contributing focus product will be analyzed is determined by choosing from a 
group of model determination options including: 

(a) a model which factors the inverse proportion of each focus product's price 
to the maximum price of selected focus products; 

(b) a model which factors the proportion of each focus product's demand to 
the total demand of selected focus products; 

(c) a model which factors the proportion of each focus product's value to the 
total value of selected focus products 

(d) a model which factors the proportion of each focus product's revenue 
contribution to the total revenue contribution of selected focus products; 

(e) a model which factors equal proportions for each focus product; 

(f) a model which factors the similarity in price between a target product and 
focus products; 

(g) a model which factors the similarity in value between a target product and 
focus products./ALL the above refer to claim 8 

21 . A computer readable medium encoded with a computer program to 
analyze and project a redistributed product assortment demand when deleting a 
target product from an assortment of products based on specified user criteria, 
said method comprising: 

(a) a code segment for allowing user specification of at least one target 
product to be deleted from said assortment of products; 
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(b) a code segment for allowing user specification of percentage of target 
product demand that will be reallocated to remaining products in the absence of 
said target product; 

(c) a code segment for allowing user specification of at least one benefiting 
focus product within said product assortment that will receive demand as a 
consequence of said target product's deletion; 

(d) a code segment for allowing user specification of a product deletion 
redistribution model by which the amount of demand contributed to each 
benefiting focus product will be analyzed; 

(e) a code segment for communicating said determined target product, said 
percentage of target product demand that will be reallocated to remaining focus 
products in the absence of said target product, said benefiting focus products 
within said product assortment that will receive demand as a consequence of 
said target product's deletion and said determined deletion redistribution model in 
any sequence or combination thereof to a product demand computer; 

(f) a code segment for performing a product deletion redistribution demand 
analysis within said computer to thereby obtain a revised product set and 
redistributed demand for said focus products; and 

(g) a code segment for communicating said revised product set and 
redistributed demand to a user to enable the user to optimize said revised 
product set./ALL the above refer to cl 1 
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22. The computer program of claim 21 wherein said program method further 
comprises facilitating multiple user access, viewing and contingent control of said 
method execution via a computer compatible communications network./refer 
tocl6 

23. The computer program of claim 21 wherein the determining of a benefiting 
focus product within said product assortment that will receive demand as a 
consequence of said target product's deletion is facilitated by choosing from a 
group of product determination options including: 

(a) all items in the same brand, subsegment, segment and category as the 
target product; 

(b) all items in the same subsegment, segment and category as the target 
product; 

(c) all items in the same segment and category as the target product; 

(d) all items in the same category as the target product; and 

(e) a' user specified selection of products; and 

(f) items selected based on consumer switching behavior./ALL the above 
refer to cl 7 

24. The computer program of claim 21 wherein said determination of a 
product deletion redistribution model facilitated by choosing from a group of 
model determination options including: 

(a) a model which factors the inverse proportion of each focus product's price 
to the maximum price of selected focus products; 
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(b) a model which factors the proportion of each focus product's demand to 
the total demand of selected focus products; 

(c) a model which factors the proportion of each focus product's value to the 
total value of selected focus products; 

(d) a model which factors the proportion of each focus product's revenue 
contribution to the total revenue contribution of selected focus products; 

(e) a model which factors equal proportions for each focus product; 

(f) a model which factors the similarity in price between a target product and 
focus products; and 

(g) a model which factors the similarity in value between a target product and 
focus products./ALL the above refer to cl 8 

This action is NON-FINAL. Any inquiry concerning this communication or 
earlier communications from the examiner should be directed to Steven R. 
Wasylchak whose telephone number is (703) 308-2848. The examiner can 
normally be reached on Monday-Thursday from 7:00 a.m. to 6:00 p.m. EST. 

If attempts to reach the examiner by telephone are unsuccessful, the 
examiner's supervisor, Vincent Millin, can be reached at (703) 308-1065. The fax 
number for Art Unit 3624 is (703) 305-7687. 

Any inquiry of a general nature or relating to the status of this application 
or proceeding should be directed to the receptionist whose telephone number is 
(703)308-1113. 

Steven Wasylchak 5h(/ 

/ / / HANI M. KA2JMI 
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